
FACEBOOK

With Charlotte Simonsen

Let’s learn about



WHO HAS USED

FACEBOOK BEFORE?



WHAT WE WILL

TALK ABOUT

FB for Business Best Practice Content Calendar

Scheduling posts Facebook Ads Content that works

Q&A



WHO AM I?

Graphic Designer Content Creator

Video production Photography

A creative with many  hats



3B
Monthly active users

50%
Spent watching videos

50M
Uses stories every day

62%
Buy through Facebook



WHY USE IT?
Increased brand awareness
•Organic reach

•Paid advertising

•Visual content

•Establishing a strong brand presence

•Community building 



WHY USE IT?
Generating leads

•Lead generating ads

•Call-to-action button

•Landing pages



WHY USE IT?
Driving sales

•E-commerce integration

•Retargeting ads

•Limited-time offers



Analyse your performance

Engage with your audience


Stay up-to-date



SO, HOW DO YOU

THINK IT WILL BENEFIT


YOUR BUSINESS?



UNDERSTANDING

FB BUSINESS

Facebook profile



UNDERSTANDING

FB BUSINESS

News feed



UNDERSTANDING

FB BUSINESS

Messaging



UNDERSTANDING

FB BUSINESS

Insight



UNDERSTANDING

FB BUSINESS

Ads



UNDERSTANDING

FB BUSINESS

Events



UNDERSTANDING

FB BUSINESS

Shop



UNDERSTANDING

FB BUSINESS

Reviews



WHAT FEATURES

ARE YOU LOOKING


TO USE?



BEST

PRACTICE

Key things you always need to have
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BEST

PRACTICE

Key things you always need to have

• A clear profile image

• Bio

• Cover photo

But why do they matter?





POSTING

CONTENT

Keep track of what you’re posting
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Keep track of what you’re posting

• Stay organised

• Consistency

• Time management

• Campaign planning

• Collaboration

POSTING

CONTENT



BENEFITS OF 

CONSISTENT

POSTS

• Engagement
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BENEFITS OF 

CONSISTENT

POSTS

• Engagement

• Algorithm boost

• Audience Expectations

• Data analysis



WHO KNOWS HOW

TO MANAGE A


CONTENT CALENDAR?



CONTENT

CALENDAR

How do you make one?
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CONTENT

CALENDAR

How do you make one?

• Define your goals

• Identify your audience

• Plan your content

• Schedule your posts





SCHEDULING

POSTS



•Go to Facebook Business page
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•Go to Facebook Business page

•Click the + button or “Write post”

•Create your post including image/video, text

SCHEDULING

POSTS



Go to meta business suite on the left menu then click calendar 



Click the little calendar icon



You can do this for multiple posts and stories
Schedule your ads for a campaign

Boost posts that are performing well



FACEBOOK

ADS
Consider what to post: Image, video, carousel



FACEBOOK

ADS
Consider what to post: Image, video, carousel

Image ads: 
• A simple ad featuring a single image and text


• It’s cost effective, versatile and suitable for 
a wide range of products or services



FACEBOOK

ADS
Consider what to post: Image, video, carousel

Video ads: 
• An ad featuring a video and text


• Can effectively showcase products or services, 
tell a story and increase engagement



FACEBOOK

ADS
Consider what to post: Image, video, carousel

Carousel ads: 
• Ads that combine images and text to slideshow


• A good option for businesses with limited video 
resources to tell a story or have multiple messages



FACEBOOK

ADS
Consider what to post: Image, video, carousel

Stories ads: 
• Ads that appear in Facebook stories  
(can also be cross posted on Instagram)


• This can reach a wider audience and engage users 
in a more interactive way



FACEBOOK

ADS
Consider what to post: Image, video, carousel

Collection ads: 
• Ads that showcase a collection of products 
or services, with a prominent call to action


• This is ideal for e-commerce businesses looking 
to promote multiple products at once
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FACEBOOK

ADS
Consider what to post: Image, video, carousel

Collection ads: 
• Ads that showcase a collection of products 
or services, with a prominent call to action


• This is ideal for e-commerce businesses looking 
to promote multiple products at once























FACEBOOK

ADS
Choosing the right ad format 
The best ad format for your small business will 

depend on on your goal, budget and target audience



FACEBOOK

ADS
Consider: 

• Your product: What type of content best 
represent your offering? 

• Your audience: What type of content will resonate 
with your target audience? 

• Your budget: Some ads might be more costly 
than others 

• Your goals: What do you want to achieve with  
your ads? 



FACEBOOK

ADS
Location targeting 

• Geographic: Target users based on their city, 
country or specific post code 

• Radius: Target users within a specific radius or location 

• Custom audience: Create a custom audience 
based on location data from your website or app. 
This can include interests, age, gender etc. 



FACEBOOK

ADS
Interest targeting 

• Interest: Target users based on their interest,  
hobbies and activities  

• Behaviour: Target users based on their online  
behaviour, such as recent purchases on website visits



FACEBOOK

ADS
Demographic targeting 

• Ages


• Gender


• Education


• Relationship


• Household



FACEBOOK

ADS
How to target efficiently 

• Research your audience: Understand your  
audience’s behaviour and interest 

• Detailed targeting criteria: Combine multiple 
targeting options to create highly specific audiences 

• Test and refine: Experiment with different targeting 
options to find the most effective combinations


•Monitor performance: Track the performance  
and made adjustments as needed 



CREATING A

COMPELLING 

AD



CREATING A

COMPELLING 

AD
Use high quality images 
•Clear resolution

•Relevance

•Visual appeal

•Do not edit too much



CREATING A

COMPELLING 

AD
Keep it simple 
•Clear message

•Easy to read

•Minimalistic Design



CREATING A

COMPELLING 

AD
Strong Call to Action (CTA) 
•Clear and concise 

•Placement



CREATING A

COMPELLING 

AD
A/B testing 
•Experiment

•Data-driven decisions



CREATING A

COMPELLING 

AD
Ad placement 

•Consider the placement options


•News feed, stories, right column.. 


•Choose the placement that is most  
likely to reach your audience



CREATING A

COMPELLING 

AD
Adhere to the guidelines! 

•Avoid restriction


•Learn the language


•Too many strikes can limit your business 
profile and you won’t be able to create 
ads permanently. 



CONTENT

THAT WORKS!
Having a variety will help keep up engagement! 

Content like: 

•Behind the scenes


•Customer testimonials


•Educational


•Jumping on a trend



CONTENT

THAT WORKS!
Having a variety will help keep up engagement! 

Content like: 

•Showing off the team


•Doing something that is timely, seasonal or pop 


culture referenced


•User generated content (UGC)


•Interactive content



SO WHAT IS

THE TAKEAWAY?

Great for targeting

your audience

Mixing up content

creates better engagement

Test for success!

Quality content is

quality engagement

Data-driven analytics



THANK YOU!

IG @charlottmunster

charlottemichellesimonsen@gmail.com


