LEVERAGING THE POWER OF INSTAGRAM

-  WITH CONNIE BRAZIER THE

SOUTHSEA
SOCIAL




OBIJECTIVES:

 Understand Instagram's role in
promoting your business.

* Learn how to create engaging
content that attracts your target

audience.
* Hands-on activities to improve

your Instagram profile and
strategy.

I’m Connie - The Southsea Social



Over 1 billion active users globally.

70% of users search for brands on Instagram.
Increases brand awareness and drives bookings.

Ability to showcase destinations, experiences, and cultural heritage.



nationaltrust @

5,130 1.3 M 340
posts followers following

National Trust
@ nationaltrust - 2 new ®

All kinds of spaces. All sorts of feelings. All at the
#NationalTrust.

(2 linkstre.am/NationalTrust

33 Followed by arandomdoyle, petecodling
and 10 others

m Message Support us

Walking witle
=1 The MasogMile
Foundatiosr

Clear Bios (no ‘see more’)
Fun/engaging content
Clear highlights
Engagement with followers

Mixture of Reels and Static Posts

visitscotland &

8,035 1.7M 980
posts followers following

VisitScotland
@ visitscotland

Local & travel website
Share your Scotland with the world! Tag @VisitScotland or
use #VisitScotland or #ScotlandisCalling.

(2? linkstre.am/visitscotland

k Followed by visit_hampshire

September EdFestivals...




OPTIMISING YOUR INSTAGRAM PAGE

INSTAGRA

Better Discoverability

Stronger Branding
More Engagement

= spla
With your brang o2 M€ -

Keep j .
d name, €p it consistent

Organic Growth




FORMULA
FOR A
KILLA BIO

Share your story!
Use keywords in name field
Tag related accounts

Use story highlights

-~

Clear profile pic

Your name in &

Display Name

Super clear \_> |

what your biz ‘
is/does/sells\jw :

o

Bio is 4 lines max

7\ —~—»
‘About Me’
Highlight
comes first

Highlights have
uniform covers

18:06

loudmouthcontent v

895 1,129 581
Posts Followers Following

Char :: Content coach for small business owners
@ loudmouthcontent

.: Create content without overwhelm

:: Quick tips + easy tutorials

:: Created content @ Dune, Simple, Waitrose
GET MY TOP /% CONTENT IDEAS k4

(27 www.loudmouthcontent.com/... and 1 other

Professional dashboard
/K accounts reached in the last 30 days

Edit profile Share profile Email

XXX

About me Reviews stuff 100 idea Portfoli
it ® &)

Series v

| Searchable keywords

in Display name + bio

. 3rd line of bio drives
people to link below

VAN

Link in bio isn’t
website homepage!
[see caption]

&

5 Highlights max

4’\/\/

3 pinned posts that
give a good 1st
Impression



CREATING ENGAGING CONTENT

STATIC POSTS AND CAROUSELS
REELS

STORIES
USER GENERATED CONTENT (UGC)




Select up to 7 media

THE SECRET TO GROWTH ON
INSTAGRAM....

Recents v

REELS!!

While Reels and TikTok videos are similar, there is a
difference.

From demographics to editing tools, they serve
different purposes.




VE g2
| DAY OF THE

Your story seancolecoachi... dayofthemoonuk rossa - -
k lovesouthsea bb_skin_tip lashes_by_cas

Share your everyday moments!

Stories allow you to capture the everyday, highlight the special

moments, or express yourself with text, music, interactive stickers,

filters, and GIFs to bring your stories to life.

Share your Stories for more than 24 hours by posting them as
Highlights on your Profile.




Since regular Instagram Stories disappear after 24 hours, Highlights

are a valuable tool for keeping important content visible indefinitely.

By organising Highlights for each product or service, customers can
easily find what they need without browsing through your entire feed.

@ G sc

TOPICALS EAST GLOSSIER  SEPHORA...




PROFESSIONAL DASHBOARD

Social me

e Membership <>
anagement Spaces Currently Available §¢
Central Southsea, Portsmouth

(7? www.thesouthseasocial.co.uk

Professional dashboard
1.9K accounts reached in the last 30 days.



v

Engaging content is key

to growth.

Consistency and
engagement drive
success.

Show up!

Optimise your bio

Use Instagrams
features




THE
SOUTHSEA
SOCIAL

CONNIE@SOUTHSEASOCIALS.COM

@THESOUTHSEASOCIAL
@ WWW.THESOUTHSEASOCIAL.CO.UK
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